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Write for New Catalogue. 


The Donaldson Litho. Co. 
CINCINNATI, OHIO. 


When уса write, mention Dittoard Advertistoy, 


O. P. Fairchild, ы te re 


Covington, Mildale, West Covington, Ludiow and Surroundings. 
16 Eust Fifth Street, COVINGTON, KY. 


‘When yun write, mention Bübeard Advertising. 


TORONTOY CANADA. Population. Over 200 ооо 
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Passengers Cartled Last Year. * 20000000 
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Tus PAN-AMERICAN PROPAGANDA CO. 


CURTIS, AGUILAR & CO, Proprietors 


GENERAL ADMERTISING CONTRACTORS 
United States, Canada, Sexico, реп) and oth America, and the Wes) Indies, 
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Jen Gulld Matrheld, Sse'y. 


1001а, M Mich. Jonle District Fair 
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А Lime in Billboard ra, Advertising 


Grocnheok Tex. Limestone County 
^» Aren. Dr. 5. D, Вард. месу 


Fair Rille and Fosters. 
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'HOTO-u6. 
Эй Sycamore Street, Cincinnati, U- 
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WINKELMAN & BURBANK, 
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- THE BEST WAY. 


We live in u repid ege, in au ege of 
Steg and Electricity. We think quickly 
and ect quickly, bet the public have = 
meny things to see and to do that they 
have no time to chase up oltractions, they 
leave all the hunting to the other side. 
Gul tha public are alwaye on deck, ready 
to һе ceptured if the maller ie presented 
to him 1m ө “catchy” way 

‘This te the Bret, last, best and only 
principis of advertislag—to есы tbe 
public. Ent hold! Chaspness ie au sar 
portent consideration in these days of 
close figeriag, Hut when the best mathod 
nf advertising is the cbespest, when the 
best will ри! the mos! money 30 your 
pocket ut the least coul, your com is made 
nnt, your way is clear; thers ie only one 
thang-to do, amdtint ја to adverte thet 


Тш» as аз fundamautal, exiomale, that 
The man who waves it or igeores it 
tskea bold of a hve wire эз soon зе he 
embarks in any business vesture. 

‘There are many ways of advertising, 
but there 18 only one "best wey.” All 
other methods are шаге edjnucts, auxil- 
запез, halpers, eubordiustes to billpost- 
mg There 1s not a doabt of it Bill. 
posting эв the thing, 

‘Now let us see if it re not. Every bill 
is а stereopticon, blazing = perpetual 
picture tn bright colore and great letters 
ou the eye and brain nf every passer-by, 
old or young, grave or gey, victuous or 
vicious williag or unwilling, Ву mght or 
by day ceaselessly every where. The whole 
popuistion is из uudlenee, tts circulation 
is always on the mave, the active, busy, 
throbtnug commumty, and hereta at dii- 
fers from tbe mewspapers—it costs the 
people nothing Every corner, every wall 
‘every fence telis the same unvarying story 
pisi, pointed, direct, naderatandeble. 
П mya caly one пар, and keeps ousey- 
ing vi forcibly . 

"Mater studiorum est repetitio" the 
mother of audy ss repetltion—eud the 
mother of edvertieiag 15 that same talka- 
tive lady ‘ Repititio." 

“Action, ection, ection,” за уз. Demos- 
tbeues, "is the essence of aloquence"— 
end of billposting, too. 

Does circulation circulate? Vm Dis 
play "ads" do, for the human tide an the 
street is the cireuistian of the billboards, 
ead it ekba aud flows, and never aleeps; 
for posted Inlis are never folded and 
mever pocketed. They areal ways lalking 
and talking loud, for 24 houra a day, and 
never taling to empty benches. They 
are np before ma In the maralag, for they 
bave been ant all wight, but they are 
nevertheless, always ready for и hard 


fragments, Bulteriag in every vegrant 
hreeze, like the grimy gurmeate of tha 
diamond-digger, they ure eloquent о 
mock activity and шалу golden dollare 


earned. 

In advertistug the malu, Ihe only thing 
da to reach an sudience—the public 

All methods have that ome poiot in 
common, but some ere aud must he bet- 
ter than tbe rest. Some raethodu dis- 
charge raeuy hisnk shots, and worse «НИ 
and more of it at no target al all. 

fills are dead shots, they oever mise. 
Bufalo ЕШ necs Thousavdeofthem—and. 
ie be в winner or not? 

The English werd, “bullseye,” In not 
"bullseye" ut ай, it should Le ' tillseye,” 
beceum uw posted bill is ware to be seen. 


Now look at the circus men of the 
country, the inventors, developers, per- 
fecters of display advertising They 
never net boards or fimts to their con- 
spicuous paper exhibitions oo Ihe wall 
They were keea observers of hfe, they 
had noo her book than human nalure» 
and sclf interest left no page, line or Tet- 
teref thet human hook unread Thel 
Manwledge, thal experience, filtered 
through their great braine snd plmtered 
every wall in towa with gigantic pictares 
of whet they had for sale and what their 
people could do. Right an the heels of 
the colored strmwleat of Ihe Billboard 
ceme the whole aggregated machinery of 
fhecircus processlon moving through the 
streets, 

The very names Barnum, Railey, Fore- 
Peugb, Dons, Cole aud the Ringhug 
Bros, etc, аге в libera] edscation in the 
science and art of advertising euccessful 
advertising display advertiing ! 

They kuew, and everybody huows, that 
there is always an aching langing for dl- 
version in The humen heart. The public 
must, aud will һе amased, and they start 
dia with a few pictures to tell them ex- 
actly what thm want, thet longing, was, 
and how to шей it, and, incideatslly, to 
gather In their dollars. 

‘The names of Farnam und Forepaugh 
areknown and marvelled ul im places 
where the fame nf the New York Merald 
ead Londen Times has never penstrated 

The displayed "ad" ов the loneliest 
rock Ihet jats its melanchaly Ыезйперз 
above the tracklem waste of ocean pro- 
claims a perpetual story of business, and 
the Cape Cod whuler, зе be pulis und 
henis and tacks aranad il оп his home- 
ward way, will carry with him, long after 
һе has dropped м anchor. in Maccechn- 
setts Bay, an Impenshable memory of the 
business tale rt told, 

‘This ia ж Bterary age weare u cultured 
md yet we den't read half ш 
much эв we think ма da. We are idlera 
loiterers, dalers, loungers, enuuterers, 
strollers, throagh the columus of the 
mewepapere 

"We are lazy and luxurious epicures, 
and we skim the “billa posted at the head 
of the colammenamedy, the display heads, 
aud if they ebanld happen to strike car 
faney, then we go diviug for the pearls, 
or delving for the unggets, deep 1 the 
recesses nf the columns And thisisthe 
way we treat eveu the’ uews columne 
on the fronl page Just think of the Ш- 
Че, dirty-faced, small boy ofan edvertite- 
maat an the tinrd gallery last row back, 
Lordy! М woald take Stanley Africanus. 
to Bud it. Te there a pictare in tbe col- 
omm? Thatis the bilth ard. Is it col 
cored? More and mure billboards, only 
they are Mille werking dt u disadvantage 
— elbowed uut nf ibe way by enlertemimg 
istest news and scandala. ў 

Something mast etrike our huriied eye. 
aud jaded tency, and а bill posted зе a 
brain clot. It esys ouly nee thing, «ud 
теве. Yon gol to heve st least а 
ssdding acquslatance with it, and you 
feel that you ought to heve, because 
everybody else has Nobody ever fell 
asleep over hlazmg, glaring, staring pos- 
ters Onthe conirery, being generelly 
located on the согое ur intersectina of 
streets, they have reaved np many a half 
hypnotized fellow from ine ira ce ant 
orevented hie being ron over hy an ap 
peoscinag trolley 

Bille posted are eye-openers, Ihe titis 
pege чай table of contents, and opening 


chapter of the book The continuation 
and detaile of the etory may be sought 
for elsewhere, uud that contiaamlon may 
be absorbing. exptiveting, eutrancing, 
bul the fellow who zever hears of the 
Title or begianiag, will never hanker 
iter the end of the огу 

Apply the doctrine, of chaoce, or proli 
ability to the reading and seeing of the 
different klade of adveytislng Apply 
also, your own experience In seeing aud 
reading edver-isements epread out all 
over a great city m the mos! approved 
fashion nn a isrge billboard A eingis 
glocee will paint the picture and tell а 
tele, this glance repeated many trees on 
many days, їз many places, impresses 
sack a pictare oa the miod inde ibly;and 
soch a picture atsuds aloue,tull of force, 
full of meaning, like a etory ima telegram. 

How meny people never read s news- 
paper? Моге Шап you tbiu! They maet 
be etapid, you will жу. Say they are! 
Eut there are many educated, cultured. 
people whe read the newspeperevery dey, 
perhaps зачега! pepers, whe rarely read 
ап advertisement Why? Because they 
read newspapers іш a special way, the 
way the mujanty of people read them 
looWiag only for news, lookiog only for 
‘views aud opiaions, and certan adverts- 
iug рарсе may escape them for a week, 
and particular advertisements foru mnath 
or forever, lethut en? Well you huow 
1t yourself. 

Take, oa tbe roatrary, the altractions 
thel come to our local theatres every 
week, They begin their billpostiug on 
‘Thursday asd have it all completed and 
everything covered by Sutorday night 
‘They naver think of advertising in the 
papers before Sunday. By Suturday 
evening there is hardly a man, woman or 
child in the city that has not heen “way- 
laid" "посед down sud “suap-shot” 
by tha tňnmphart victorious poster 

There 13 a large population am every 
city who see little of the Sunday papera 
aud ism ot the advertisements, and they 
dx not маці to see them. But tha rarest 
devotee who hves ım an ecstasy of reli 
glon, the demurest Quaker malđen, m 
gash of gray, the rigidest moralist of un- 
Lending, nuyieldmg principle, ш they 
monter, book ru hand, on Susdey mori 
ing, must carry hving, burumg pictures 
of the istest attractions, even into 
church. 


‘Thieis advertising butil ighiltpesting, 
too, бга af all and it takes the public by 
throst like the Slandard Oil, or Bell Tele- 
phone, and mys: “Hold? Attention 
Stand and deliver!" 

‘The pablic must stop. look, Listen to the 
story of the tullboad, and 1f an objection 
able bill is posted, how very soon do the 
minlslers of religion and the guardiane 
nf the peace discover il ? 

There аге some things thet are never 
seen, but It 15 not the poster. ‘There are 
some things that yan need not see, butit 
isnot the poster There аге some things 
thet you can dndge, avoid, escape, or tarn 
away from, bal not the poster, 

П is unavoidable a» death and taxes 
and, like the atmosphere, it 18 oum pres- 
ent, al pervading, universal—S. H. 
Robison 


—À 
JOHN Н. GRAY, 

Tolm H. Groy,, Bill Poster, Withmantic, 

Conn, For the past four seasons the 


London Circus aud at different times hae 
heen with other circus and 
whe hes hed, all told, upward of twenty 
years experience in ammsemenl enter- 

He also, for twenty-two years, 
has done all of the bill posting in and 
aboot Willlmeutic and this work ia of = 
nature to easily Bt in with the mausging. 
of the opere onse Ме Gray has meee 
ruuning-feet of billing space, than any 
three other cities of this size in New 
England Long скрепепее and wide 
acquaintance in the profession enabler 
him to judge pretty accurately the pub- 
Tic taste and Ins aim ie to secure the best 
ettzinable talent m the different lines. 
AN of the booking for the opera bouse їз 
бопе by him and for the coming season 
he alrendy has booked some of the strong: 
wat road attractions М. Gray is alzo 
the superintendent of the Willimantic 
Fair Association. 


‘The Chapman Boys, of Cinciumati, O, 
are reaching out after more business, 
They have jual closed a contract for the 
advertiaing privcleges for the Cincinnati 
Base Ball Park, which inclndes inside 
end outside fences. Their serviee ia 
thoroughly admirable in every respect, 


ELDER, JENKS & 


127 М. Fifth Street, Cor. Cherry, 


RABORG, 
Excelsior’ 


Circus Paste 


—Ахр— 


BN 1 POSTERS BRUSHES 


Made ot Hard Wood hend, 

‘Tong Rusian Prteties, 
copper жей. The miaa 
practical sud cetleble resh 
inode 


баце Swim un0C апада, 
Size у ineh, 

Price $30.00 per doz, 
$3.25 Each 


Seat с, О, D. to all parts ot 
е Couutry 


EIE ING AABORE 


Brush Monufacturers. 
PHILADELPHIA. 


Biltkoard Advertising. É 


Ofttotal Organ of Aosecteted BIH Posters! Association. 


PUBLISHED EVERY MONTH BY 


"BILLBOA RD ADVERTISING CO. 


NoHW EIGHTH ST.. CINCINNATI, О. 


JAMES H. HIENNEGAN, MANAGER. 


———ADVERTISING RATES.—— 


Jeets ee tto Mon with the fonowit 
discounts, vi rag oa bs id 


per cent. nf on advertia meni 
ko over W lines asd lens tuan m quarter 
a pare. 

Кумли ADYYXTISEMNNTS. 

{Repeated or non tte gait Гизе Нота, 

Rates on nne page. noc half page, one third, 
FOE ane оле апатит pare advertirement 

(wn nf more Intern 
application "maler adv. 
a line хору вело the regatar düceons 
Fie tnvertiona аша the followiu аль 
dtscoents, viz 

Зр per eont. aff for Ihree Imsertions. 

15 por enat, от for foar tusertiamg, 

Sent off for aix 


SEACH, Сертлети Special rates са eon- 
ranta me Laan fae ааа apwarde m 
Be had өп application, Changes in mattor 


try rites hare a a it 
Eie ecu go d 
EAE А 


SencrAL ApVrRISENENMTA Ва paget 


Smaller advertisements 1 cenis an agate 
физ „Л эмиб 
One Year, tn advenee, $r as 
Sie Mouths, cts, Single Copies, 10 eis 


er e i де 
иа WO” pin Morir at Bring 
PRE ET ones” б idm 


Е ata be made эу сет, post efter or 
PET EIS! Ч Ve rn ачысы 
тыные 

When it is novessary to wire 06 copy and 
fostructions for adveriisemania. тед save 
Так may ks had by reconres to tis Dooaidsou 
ре, We mro couversent with the use of 


Address а! communteatious, for either tho editorial or business departmeots, to 


BILLBOARD ADVERTISING CO. 


No. 11 West Eighth Street, 


Cincinnati, Ohio. 


Iv another сойиши we poblish an сс 
cle on postera which appeared recently 
m that admirable little joornal Printers? 
Tnk. ‘The article itself is of little conse- 
qoence, Iudeed, in chiefiy remarkable for 
what the nether deez not know about bis 
subject, а fact which is plainly apparent 
wheo Бе asserta that we beve bul few 
capable artistoin this Tine m this country» 
and that the few we do posess, will have 
to fanl their wey carefully for some time 
10 come, before they may hopetoschieve 
reso йв ofa high onder ofexcellence. The 
Dramatic News tekes inj to task and 
roundly berates him and deservedly toor 
for his misleading and unpstriotic stand 
which he teres. Ae we also reproduce 
thearticle from the dews which faily re- 
futes the false assertions and mistakes 
fortber comment in this direction is nn- 
necessary more especially as the real sig- 
ошсапса of the incideot, Нез. in the 
actonot of space devoted te it, and the 
chenga of attitude toward the billboard 
eo the part of Printers’ Ink, which is 
evidenced thereby. 


Нітиевто, this admirable and influen- 
tial joornal has been a staunch advocate 
ofnewspaper advertising. almost to the 
entire exclusion of the billboards and all 
other medio as well, ~ 

Billposiers and poster priuters every- 
where will had with delight, this change 
of heart, the billboards will be better 
patromzed than ever aud, Primers Ink 
wal be rendered more nearly whet its 
vame implies, 


eye 


Ох the heels of this news comes the 
announcemeot that another journal built 
cw limes similiar to ours. has entered the 
field. Itt called Display Advertising 

unl 1s published m St Louis We kave 
1 ot as yet had the pleasure of exuminiog- 

+ ору of the new comer, bnt we infer 


——— — 


thet its ehief aim will be expleitiog the 
‘merits of painted bulletins and mural 
sigue. If such is the case its projectors 
mast of necessity Бе firm believers in the 
efficacy of posters, and their journal can- 
nol fail to accomplish mneh good It is 
tobe hoped that Desplay Advertising 
will receive ө hearty welcome and e 
stanpch eupport from those in whose in- 
teresi It ispublished. Thereis plenty of 
room forit, la fact more then enough, 
and it is needed. Here's heping-it will 
prove à vigorous and valiant champiou 
‘of the billboards. . 5 
EAD 

Muzar Advertising and painted bulle- 
tine are finding increased favor daily fu 
the estimation of aD large and intellegent 
advertisers and billposters in every sec- 
tion are preparing to invest largely ш 
this direction during the comiog sumnter- 
We areimpelled in cansequenceof thefact 
that many ofthem are totally inexpen- 
enced in this direction to extend © warn- 
ing which we hope will not be rejected s 
inopportune or worthless. It is this; al- 
ways beve your bulletina and signs artis- 
tically executed. The importance of 
tins тиупесноп cannot he ovez-eatimated 
Location, height, cost, sze, in fact all 
_ other considerations fade into absolute 
7 їйзїзибсапсе m comparison Thera 
anusthewell balanced designing, strength 
m drawing, finish iu execution, harmony 
im color, m Gne you mast employ an ar 
tist it youwould make a lasting success 
of the venture. 

САС 


енин you advertige.on the billboards 
уоп се sea where every poster goes, 
your billposter can account for every 
abeel you have given hum Не can if 
sieed be take you with Вип on a round 
of his varons routes, and poio! out exch 
bill ta yonr entire satisfaction. Сао азу 
newspaper do the same? 


POSTERS. 


‘The poster bas taken on нием and en 
larged aspect, and is ocw seen to hove a 
enpacity for effectiveness and a breadth 
of application, as өп accessory In news- 
paper advertising, not hitherto suspected. 

Logieisne tell us that so complex 15 
the play of aven ordimary affaire that not 
often сап we unravel all the causes thet 
have prodeced e single resolt от follow 
all theresults ofasinglecanse. It would 
be intesesting, end might be iustrnctive 
did space permit, to try to resolve tiys 
new birth of the poster into ite beginmgs. 
Be sure thet, in auch en snalyais, the 
issnes of this jowveal for over six угат 
past would be found tn have been w fruit. 
fal uursery of the germs of the present 
day poster. ^ Et was obi in the usture of 
thinge that the arts nf advertisement by 
mewspaper could be carried forward by 
lesps аза bonada withcot causing their 
vivifying infieence to epread їп allcollat- 
eral directions. Even Ibe readeranf ad- 
vertisements have been transformed in 
like measure as the composers п! them. 
How, then, could the veoerslile, but not 
otherwise eminent poster, éscape the 
сезиз оп of improvement, 

‘Three deugers beset the peth of the 
poster and those that would use it: haste 
delay, unfitness, "The almost umivercal 
desire to "keep up with the procession” 
is apt to set many to postering before 
they heve adeqastely conceived or worked 
ont the details of и proper scheme, or can 
have their plaus and designs enitalily ex- 
executed. Competeol srtists п posters 
are not yet numerous, and the few we 
have will beve to fee] their wey fore year 
ortwojct Meanwhile a highly special- 
ized and widely circuiated journal like 
Printers Ink, сета moterially serve all 
interests by the extention of ө generous 
and systematic hospitality to the new 
comer. In the present state nf ovr 
knowledge os to whet en advertiamg 
poster should be and how 1t should be 
handled, to go slowly 18 a prerequisite to 
arriving eurely. Bni deliberanoo is not 
to be coofounded with procrastiastion 
та thrs newly turned Geld it is still the 
early bird thel will catch the worm, hut 
the seeker огозі be а ventable fowl and. 
xot o hybrid, and must ke of the wonn- 
catching variety Uofituess is too great 
а topic ta be deall with ot large is аз 
brief an artica Perheps а good way to 
treat 1t summarily le to enumerate the 
already recognised essentials of an effect- 
ive poster. 

Firat, then, up-to date poster must be 
co-ordioated with the wewspapar adver- 
tisiog, upon which the burden of the 
work to be done must full, When the 
masters of the art of war abelich infantry 
and fight their battles with cavalry aud , 
artillery, we may Ibink of abmdowing the - 
newspaper for other meane of publicity» 

Secondly, e poster must be artatic, 
otherwise it will «Send the pubhc taste 
and repel those It is meant toattract. In 
thle matter we weed the best work of de- 
mgner, drafts, pressmen and paper- 
maker. 

"Fhirdle, a pester must he sımple If 

eit саппої make ө destred impression at а 
glauca, it must uot challenge the behold- 
er In e labcrious study of its uslure and 
porpose 

Fourthly, tha соосерйоп shoohi be 
bold Look at the egoestriae Прога of 
Napoleon, made tamiliar by the Cenfury, 
oly the fame of the artiat thel drew the 


= 


horse could have flosted such ә mass of 
*orves and wavy nes with an Americae 
advertiser, yet bow effective the preture 
ls, ond artistically satisfying, despite ob- 
vious exaggeration. In thle composition 
Grasset bas a fmirably blended art, and 
utihly the twe qaslities thet make the 
character of o Irae poster 

Fifthly, Ihe pretorial and literary con- 
teots of ө poster must be thoroughly 
bermovized, making them work together. 
to the single eud desired, and nol work 
one араш the other to the weakening 
or destmymg of the poster эп eo adver- 
tisimg ogent 

Sixthly, mesna must be provided for 
кчатйтик the poster against being over- 
Лоеве io The competion agemst it of 
elbowing neighbors, This festura should | 


be as carafolly altemled tn wr those enn- `_ 
nected with Ра direct and positive брег: 
ation, 


Lastly, АГ questions relating to size, 
color and every ntherdetaland accessory 
should be worked ont with а due regard 
tothe places where ond the people smorg 
whom, the роз'ета ar- 10 be displayed ; 
for е poster canuot possibly vm service- 
able if unewited in any material -espect _ 
to ite snrroundioga 

What has beeu said no mers then here- 
ly tonches the subject, but 't shows that 
here we have. in the domain of advertis- 
img, ап art of almost finite variety ex- 
tending Into o wearly boundless feld. 
Aod now, whai are the “little school 
mestsre" the ad amiths, the commercial 
artists, the great advertisers and, lastly, 
the great pobl e, which actually expeelu 
and relisbes tle advertising novelties, 
going to make of i say, within the next 
F В wm Printers Ink. 


FROM ENGLAND, 

The Billposters Directory for 1895. ћаз 
just reached us. It contains и compre- 
hensivetist of Billposters of the Kingdom 
of Greal Entia together with = large 
ammber of halls, opera houses, principal 
newspapers, etc. It за published by J-J. 
Beunell, 61 Chancery Lane, Loudou, W. 
C, and the price 19 twenty five cents, 
bound 19 cloth and twelve сепія іп paper. 
Parties in America ordenmg this book 
shoold 1aclode &ra cents extre for postage 
Billpostera lo America will do well tn or- 
der 1t If only to sex hew Шен trans-atleu- 
tique brethern advertise. 


PRESERVING PASTE, 

For preraoting paste from spoiling in. 
warm weather, e liberal эй mixture of 
either blue-etane, creosote or corrosive 
anblimate will be босі efficaceons but 
by far the best methad is to simply 
keep the top of Ihe paste m the reservoir 
level, 

Every tima u bucket is бей, the paste 
remaming m the vat or barrel should be 
carefully gone over with a pasie-trowel,~ 
and all uneveness in the eurfacc smoothed 
out lesving 31 perfectly flal and even, 
Paste bemiled in This magoer will seldom. 
soor. 


The first resort of an enterprising 
mewspeper is the billboards. If their 
apace is all that is claltaed for it, why do 
they mot п=е 1t themsetves ? 

Nn one will deuy thet newspaper ad- 
vertising judiciously conducted, payabut. 
the fact remalne thet am equal amoant 
of mooey end ragenuity expended in poa- 
tera will bring double avd even treble thu 
resalts which accrue from the former 
method, 


Billboard Advertising. 


The Rochester Bill Posting Co., 
BD. А. STAHLBRODT, Manager. 

Bill Posters, Distributers and General Advertisers. 

No. 16 and 18 Mill Street, ROCHESTER, М, Y. 


THE ERIE BILL POSTING CO. 


ED. A. STAHLBRODT, Manager. 


Bill Posters, Distributers and General Advertisers, 
No. 10 North Park Row. ERIE, PA. 


NEW YORK OFFICE NOTES. 
Favorable opinions expressed nf the 
meoner im which the businces is now 
Img conducted by the Officers of the 
Associated ВИЙ Fosters’ Association. 


James А. Curran, Denver. Col—We 
will guarantee you Grst-class service on 
the tallboards in the City of Denver, CoL, 
for all-work contracted by you for na, aud. 
believe thie more om the part of the As- 
sociafien to ha e wise one, and cenuot 
recommand it too “highly The three- 
sheet posters yna seat ue for Scrshner’s 
Sowe Maguzine, hrought ws twe nther 
jobs We allowed their work to remain 
ар nherever it was notin our way as long 
m possible, for we consider Scribnera, 
same on the billboards to have һай м 
good influence among other concerns, 
pnd is sare tobring buacess. We advice 
other bill posters to follow опт example 
эз much as possible, aud give the sdver- 
tiver the benefit of all the time thet they 
сап. Weare receiving plenty of werk, 
aud kave no trouble in getting the Asso- 
ciation retes. 


Charles A. Harnois, Missoula, Afont- 
эва—1 congratulats you, eud our As- 
sociation npon your receiving the posi- 
ton of representetive, of the Associated 
ВШ Posters’ Association, nf the United 
States and Canada, and for the esru- 
est endeavors mamtamed for the pro- 
motion uf bill pestiug, and trust that the 
members will ever fallow the traii vom 
have ап well blazed for them Yon well 
deserve the һошог conferred Our Stste 
Association meets the latter part of March. 
at which time we will elect а delegate lo 
Detroit Mich, mezt summer, боре to 
meet yon there at that thine, 


The firm Seabury & Jobuson, New 
York City, manofacturers nf Benson's 
Porous Plasters, was the first firm tocon- 
tract with the Bili Posters’ Association 
directly through the New York Ofca 
Their contract with Мо Stshibrodt cov. 
ered the distribution offour handred ава 
&fty thousand piecesof dietributing mat- 
ter for New York City, aud over seven 
handred and fftythoukand pieces divided 
maong thirty nf the cities nf the conntry, 
making а total of over one militou pieces 
of matter. Mr Stsbibrodt hes kept a 
large force of men bysy distributing New 
‘York City for the past three weeks ирон 
this job, lnring Ме own men and asper- 
intending tha job personally, The Sems 
agents have made favorable reparte from 
all the cities where this work was done. 
and Seabary & Jninson feel well repaid 
for heviog had the bil: poatsrste dictrih- 
Ste their pamphlets, instead of doing It 
themselves as they have been want to do 
Previously. It is thin kind of work by 
the bill posters that creates confidence 
among the advertisers and wherever fol- 
lowed out ива its proper returns, No 
doubt Seabury & johoson wilt hereafter 
Pin their ferth to the bill poster. 


A. Van Baren & Со, the bill preters of 
New York City, have been extensively 


writes up in the April number of Art 
ёз Advertising, A number of fine repro” 
ductions of their billboards ёте also ex: 
hibited Billboard display sdvertisin 
the coming fad. 


Mr. 1, N. Scott, Et. Panl, Mins , was a 
visitor to New York donng the week of 
March rrth, 


Mr Rohert Gunning, 51. Louis Мо, 
has heen eojouruimg 1a New Yurk for 
several weeks, His opioion of the New 
‘York Office wi steud reproducing on 
marble. 


St. Тоша, Mo, ВШ Posting Со, has 
made application for membership in the 
Associated Pill Postare  Associnlou 
They alas heve sigoed the agreement 
aud bond, 


Eisner & Mendelson Co, “Johann 
Hoffe Май Extract,” New York City, 
have posted ө unmber of the larger cities 
through the New York Office, aud feel 
well satisfied with the service rendered, 
Listed showisg is the tme method of 
billboard displey edvertisi 

D. Hirsch & Co, “Mephisto Cigars” 
have billed the larger cities of the Pacific 
Coast aud several eastern cities through 
the New York Office, And the reform 
work gocs merrily ош. 


The enthusiasm with which the mem- 
bers the Associatien take hold nf all the 
work commg through the New York 
Office, and the faithfal service rendered 
ов all that class of work is heginning to 
tell. If this same epirit contmnes, there 
is uo doubt but what all connectedin the 
enterprise will have nn cause for regret 
im the latest move in maintaning our 
National Headquarters at New York 
Ску. 

Tha firm of O. } Gude Co, is making 
а "fceble" attempt tn coerce bill posters 
in various parts of the couutry to accept 
Adams! Tatu-Fraltti Chewing Gam pos- 
ting at less then the regular Aesociaton. 
scale. We are Informed thet they meet 
with but slight success, as the bili pos- 
ters all over the country begio to realize 
thet they cannot guarantve, list, ead pro- 
tvet papar for longer thao one weel, st 
less than threa couts per thee: 

Work contracted through the New 
Nori Agency of the Association i» not ac- 
cepted at less tham the regular three 
centa per sheet, per weeh rates Fill 
Posters will advaace their own in 
tsrests hy encomraging werk to pass 
thcengh their own official headquarters 
ia New York City Itie already a cos- 
ceded enccess, and is doiog. good, mis. 
sionary work, ivoking forward to pro 
tected service in the smaller cities. 


Dutrihsting matter is elten оБаше- 
faiiy was'ed by managers of opera houses 
in small towns, In fact they are so dere- 
Het ги this respect, that many companies 
fied й wececcary tn carry their own pro- 
gramners al great expense In nrder th: 
thair progrsummca, lreralde end coariers, 
may bu properiy put out. 


А Wild Statement, 

A little advertising agency's paper 
called Printers! Juk, which ants Iteelf np. 
as suthority in ench metters, recently 
Published au orticle om posters, in which 
it gravely mformed its readers thet poster 
prmting in Americe 1s yet in a crnde 
stata of development, ‘This too. in spite 
ofthe fact that Amarican achievements 
in tine direction have excited the wonder 
and admiration of the whole workl The 
billboards in England, France, Germany 
end Aastralte are fairly aflame with com- 
mercial posters executed in the United 
States, andin Great Britain and Australia 
theatrical companies are continually bid- 
ing for the resident managers’ favor with 
the legend, "American Printing used by 
this company,” prominently displayed in 
their sdvertisements and na their jetter 
heads The same article deplores tha 
fact that we nave no designera та this Due 
in Autericaworthy nfthe name. What of 
Jo" Junk, Frank Нои, Will Rradly aud 
Edward Penfield, may we ask, and Rima 
посту, Snyder, Seynard, Maertz, Willdzd, 
Ditzler, Bandlow, Bridwell, and Holquist? 
And then there are Willem Ottman "А1 
Foster, Henry Miller, Ira end Asa Cas- 
sidy, C. F, Miller, Damel Smith, Hugo 
Ziegfeld, Joseph Бакет, Thomas Tully, 
Ferdinand Wagner, Edward Potthast, W, 
L Weils, Wilham Crane, Emil Rothen- 
gatter, H. A Thmaae, and 9 score nt 
others aimast equaliy famous and pro- 
ficient Will these geatloman have to 
feel their wey carefully for ө созріе of 
years yet, Бабие they will bucepabla of 
executing really merttorioas posters,” as 
Printers Juk asserts? Shades of Mott 
Morgau! Whn ever heard each nensease? 
And it emanates, too, from ө janrnsl 
which is supposed to be intouch with the 
advertising field —Leander Richerdsous 
Dramatic News 


— 
Victor Janny, of Marshall, Nis, furmeh- 


сө reference, where required, His service 
15 prompt aud efficient. 


Seven 


THE BEST WAY! 


1;500,00OPeople 


MIEWING MORNING. NOON AND NIGHT 


‘The Pan-American Propogauda Со. 
Whose advertisement appearsin another 
colume are reaching ont after husiuese 
im the States, They have made o large 
fiusucia! outlay їп the matter of adver- 
tising novelties, atereopticang and prive- 
leges. This concern has lang eentrolled 
the advertising programs of the leading 
circuses aud traveling organizations iu 
the Spanish-American countries ond the 
United States and inspired by the great 
success they have achieved 1n this ficld, 
they new propose to eularge the scope 
of their infiuence by the addition of bill- 
posting, distrihatng, sign painting and 
stereoptican display. To this end they 
have engaged a large corps of Grut-clasa 
bill posters and have engmented their 
staff by the addition of many new and 
competent solicitors, ad-smitha and эй- 
verticlag 

‘As au illustration of the scale on which 
they are carrying on their preparations, 
it may bu mentioned that іп oue cash 
purchase they heught from The Donald- 
son Inthe, Co, two hundred nf this 
гига celebrated paste brushes. 

These gentlemen аге siso muanufaet- 
тегу’ agents. They introduce articles 
of Amencan manufacture, end advertise 
samme in Mexico Central aud South Amer” 
ка. 


Large manufacturers suxious to eater 
the Spanish-American field will- бза 
many advantages accrue from dealing 
with this progressive and enterprising, 
concern. 

‘They accept merchsndise iu the shapa 
of the articles they introduce in lien 
of cash ontlay for sdvertising, Their 
work 1а thorough and their chargea 
12 every way Fessousble. 
= 


Harry C. Eruick, is one of the mosten- 
tsrprising members of the craft. He 
contrais al] the boards io Fort Scott, 
Kausss and manages Davidson Opera 
House as well, 


Days a Week 


SQUARE 
MILES 


‘Of Advertising Space in the "City of Homes.” 


THE CIRCULATION OF THE 


American Bill Posting Co.,of Phila, 


IS THE POPULATION OF THAT 
CITY 21 TIMES OVER. 


SANFORD Н ROBISON, 
Mi 


janager, 
700 SANSOM STREET, 
PHILADELPHIA, РА , U, 5. А, 
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Billboard Advertising. 


News From Tre Fairs. 


NOTES. HAPPENINGS, COMMENTS. 


FAIR DATES FOR 1895. 


Calhoun County Fats, Marshall, Mich " 


Sept. 24 027. 

Jersey County Fair, Ills., Oct. 1 to 4. 

Marion County Palr, Ia, Sept 24 to 27 

Carroll Coonty Pair, Camden, Ind, 
Sept. t7 to zo. 

New Perry County Fair, Ohio, Angust 
28 to 39. 

Dawes County Agricaltural Society 
Chadron, Neb, Sept. $ to 7. 

-Ramington, Ind., Fas, Aug 27 6930. 

Rutland Couaty Agricultural Society, 
City of Rutlaad, Vt , Oct r 10 4. 

Martha's Vioeyard Agricultural Socie- 
ty at West Tishnry, Mass , September 17 
and tå, 

The Hillside Agriculture] Society at 
Cummington, Meas, Sep:ember 2g and as 

South Middiesix Agricultural 
al Framingham, Mosa September 10 aud 
In 

Hingham Agricultura! Society at Hing- 
ет, Mass, September 23 aud 25. 

The North Middlesx Agricultural 
Society at Lowell, Mass, September za, 
13 amd 14. 

Mass Horticultural Society at Boston, + 
Mass, October t, a nnd з 

Nauatucket Agricultural Society at 
Nauetucket, Mass., August 29 aud зо. 

The Oxford Agricultura] Society at 
Ouford, Masa, September 17 and t3. 

Plymooth County Agricattaral 
msg ber 
and 7. 

Hampshire, Frankia and Hampden, 
at Northampton, Mass, October t aud 2. 

Hempshire Agricultural Society at 
Amherst, Mass, September 24 and 25. 

Attleboro, October т, з aad з 


Borustable Mocs, September to it 
айй 12. 


Berkshire at Pittefeld, Mocs, Septem- 
ber ro, tt aud 12. 

Blackstone Vallay at Uabridge, Mans. 
Seplember 24 aud ag c) 

Bristol al Teuuton, Mass, September 
24, 25 and 26. 

Deerfield Valley at Charlemont, Mass , 
September ta and гу; 


Franklin at Greenfield, Moez , Septem 
ber 19 and 20, T 


Hampden at Springfield Mess, 5. 
tember 19 and оо. ge 
Essex at Harvertntl, Mass, Se; 
18 and t9- ЖУРЕ. 
Eastern H»mpden at Palmer, Masa, 
September гт aud t8. 
Amesbury aud Salisbury nt Aciesbury, 
Mass, Seplemcer 24, ааа 26, — 7 
„Тһе Mero Agricultural Sadety 
al South Weymouth, Mass., беріс 
26, 27 and 28 e x 
The Worcester Agricultoral Socicty at 
Worcester, Mass , Septawbar 3, 4, sand 6 
_ The Worcester South Agricaltural So- 
ciety at Sturbridge, Muss, September 
t2and t3. 
‘The Hoousc Valley Agricultural Society 


st Norti Adams, Mass, September ty i£ 
and 1g. 


Montne County Agricuttural Society, 
Stroudsburg, Ра, Sept. 3 to 6, 

Nemaha County Falr Association, Neb, 
Sept. 24 to 27. 

Union Agricultural Society State Fair, 
Blandford, Maes , Sept. 1 to 13 

Fairbary Union Agricultural Hoard, 
Parbery, Ша, Sept. fto tz 

Tannessee Centeuzisi Exposit'on, at 
Nashville, Teun, Sept t to Nov 30. 

Avon District Agricultural society, 
Avon, Ills, Sept 17 te 20. 

‘The Worcester North Agricultural So- 
ciety at Fitchburg, Muss, Septeccber 
17 and 15 

‘The Worcester Agricultural society at 
Barre, Mass., September 26 aud 27 

‘The Worcestar Northeest Agricultura. 
Society st Athol Mass, October т and а. 

Carthage Pmr, Hamilton County, Ohio, 
Ааваа! t3 to 16. 

Wiecausiu Stete Fair, Milwaukee, Sep 
tember t6 to 2*, incinsive. 

Richisad County Fair, T. will be 
held Sept. to to t3 

Paga Uuion Agricaltural Вова Fair, 
Pana Ш, Ang 27 to 30. 

Phomix Union Agricultural Society 
Fair. Phoeuix, N У, Sept. 24 to 26. 

St; Louis Fair Association, St Тоша, 
Мо, Oct 7 to t2, inclusive 

Eastern Farmers’ Carnival, Inter-State 
Fair, Trenton, H J., kept. 37 to Oct 4. 

Elmwood Fair Association, Elmwood, 
Ша, Aug 20 to 23 

Montgomery County Yair, Crawfords- 
ville Iud. Sept. өтө t3 

Mercer County Fair, Stonsboro, Pa. 
Sept 24 to 26. 

D«tnmwa Fair, Dunmwa Wapello Co, 
lows, Ang 19 to 23 

Morris Fair, Ottawa TH, Angust fi to 
9 inclusive. 

Tarewell County Feir, Delavan, Ша, 
Sept to to t3 Inclusive. 

Rachville, did., Fair Sep? 3 to 6 

‘Grange Parr Association, Tilton, М. Н, 
Sept, 10 to t2 

Aisaendtia Feir, Alexandri Тени, 
Sept 19 to2t 

Woshtenaw County Fair Assocmtlou, 
Mich, Sepl. t4 to t7. 

Josia Far Assocation, fostin, Ds, 
Sept oto 14 

Mendots Fair Associstiou, Meudota, 
Ills, enter rare meeting, July 9 10 12. 

Freeport, Illa, race meeting July за 
to 27 

Frederick County Fair, Maryland, Feb- 
ташу 

Washington County Ға Maryland, 
Feb 15 

Cheotonque County Agricultural foai- 
ety armoged dates e» fullowa- James- 
town, Sept 2105 Warren, Sept. to to 
13 Corry, Sept tz to 20, Randolph, 
Sept. oo to 24. The meeting was held in 
Jocaestows,, N У, 

St. Jobasburg, Vt, Fait will be held 
Sept Toto t2 

The Marshfield Agricultural Society 
atMarshfald, Mass, September it, за 
andis. 


=== 


Waretly Driving Park Association, Та, 
race meetiog, July з 4 aud s. 

Union Couuly Agricultural Society 
Marysville, Ошо, Sept 24 to 27. 

Iowa County Agricultural Society Falr 
Dodgeville, Wia , Aug 27 to 29. 

The Wiuchestar, Ollo, Falr Board has 
again recousidered ite dates and uow has 
fixed on Sept. t$ to 20. 

A new County Pair Association was 
orgamzed al Greensburg, Ille, а abort 
time ago 

The Celo чаа Раш Assoretion has 
been organtzed al Greensburg, Iad 

Flora, lud ja earnesily вабарей ia 
perfecting a fair organization 

Grecashurg, Pa, lios organized a new 
Fair Association which will оламе a aper 
laity of conducting good racea 

The Nabraska State Pair will be held 
nt Omaha for the neat five yeare. 

Race meetings are announced for the 

» Union Driving Park at Содис Bings, Та 
Тое Grat msetiog will ba beld im May, 
fifteen days 

‘There із а movement ou foot to rear- 
даште tbe Argicultural Society at Chip- 
Pewa County, Wis 

The prospecta fer a Fair at Holly» 
Mich., are exceediugly bright. 

A movement is on foot to orgamize the 
Ваћи Сопа'у, Ку. Fair Association. 

Napolean Pair Aveoaintion Nepoleon, 
Ohio, is now та organized. 

Limestooa County, Tex. Far Asso- 
ciation was chartered lately. 

Tbe Wright Conuty, Mo, Fair Anes 
ciation wes recenlly incorpotsted. 

Pnwtnxet Valley Agricultural Associa- 
tian, Kent eouuty, R L, Кап, Sapt 4 to 
7. Races Мау зо Joly 4, Augusl 16. 

Paducah, Ky, Раш, Sept 24 to 28, 
Alex. Kirkland, Sec’y. 

~  Warreu County Fair, Lehenon, Onto, 
Aug 20 to 23 

Dregen State Fair, Salem, Sept. 25 to 
Oct 4, 

The Worcester Heat Agricnttnral Soci- 
ety at Lancaster, Mass, September та 
and 33 

Highland Agricelinral Society at Mid- 
dlefeid, Mass, Beptember 4 snd 5. 

Spencer Agricultural Soclaty at Speu- 
cer, Mass. September tg snd 20 

‘The Houmtoulc Agneultural Society 
at Greal Barnugton, Mass, Septeuiber 
25, 26 end 27. 

=m 


The Bearásiey Posters. 


‘The ea-called uewposteris nliroadin tbe 
land. For the most part it ia confined to 
mercawilie naage, hat the eSect of the 
Gaisty Girl paper и aiready noticeable In 
n msried tandency ow the pert of man- 
agers aud ahow printers to adopl the 1а. 
cangruous Beardsley style. It is not 
original, it is nor beautifal, aud 11 is cer 

tainly nol artiste — Bizerre uud fautasile 
sometimes, tf you will, bul genera у only 
monotonous, meaningless end weansoma 

Itin ouly n fad of the honr sul mnmegare. 
who place their orders for m seseua'n 
work, had best fight shy of И —Zeeuder 
Rickardsous Dramatse Mews, 


Why di theatrical compuulee aud cir 
enses depend on the billboards almost 
e clnsively? Becansa on other mediums 
наз evar proved one hulfne Immedistein 
ita effect, Marchants and manuafelurers 
can iud food for reflection in this para- 
graph. 


The bill postera of New Hampshira 
have organized wlth Frank P Colby of, 
Manchester, President, J, F. Harriman, 
Secretary. This ls the first state in New 
Englsud to organize an аевосїапоп. 


J H Gray, of Willimaatic, Coan, tella 
Bill postera to look out for tha “Iron 
Tone Tonic Co " whe recently stuck him 
for pastiug The work was senl out by 
onena & Со, 1285 Broadway, New 


Do uot put off antil tomorrow what 
should be dona today, sud oldanda wisn 


injunctiow whichis slagularly applicatie 
to advertisers, 


If you hill a town thoroughly your ud- 
vartiseozent coufronts the buyer where 
everhe goes and which ever way he turus 
Pal tt in the newspaper, nud Ва sees it 

once if'at alt, Жы ER 


Five huodred effective oue aheet poat- 
era eacli meanuring twenty-eight by 
forty-two Inches iu size, and сап be pro- 
cured and posted nt the rate of five centa 
per alect, msking а total of twauty-five 
dollars. 

Contrast be ehowing end tha тезше 
obtsined with thetobtained for a simher 
expenditure janny other form or medium 
There will be no compariaon excep! lu 
booklets judicously aud cerafully distrib: 
шей from bouse to house, 


Ойга & Sou, of Newport, Ky, have 
quite a commetciel Irada 'Tbay 
Keep bustling and let nothing cscape 

аш 


The Price Advartising Company,” of 
Toronto, Ontario, conduct tha best ad- 
vertising vervicointhe Dominion They 
own aud contral all озуда iu Toronto, 


Dr, Fanoin And His Diamaeds. 


Dr Fanois le іо Cineiuaati, shaking 
hands with hls eaquaiutauces aud bid- 
ding bls friends good bya, Hels of 
ahorily for an axtauded trip through 
Mexico with a couple of hls unmeraus 
mediciua shows, Bight ШП postere left 
des weeh to herald hls coming It le to 
‘be hoped thet their salaries will be forth 
coming in coin ieatead of winuing suiies 
aud promises which Ната өл often aerved 
ха ера! tender with the doator,s fact 
thal the ballet gitls af the Booll-Boo. 
The Hiudou Hoedou Extravaganza Co. 
of last season can teetify to It ls jufered 
that the Doctot maat beve cured all the 
engples In the States with his mysterious. 
compounds, aud if compalled to practice 
longet iu this field, would have to oper- 
mte ou the grave yarda ilis tour of 
Mexico wiil ceutime over two yeara, and 
may be extended into South America, 

Тие American public тшсй has во llb- 
arally contributed la the leat ten years 
towards the Doctor's враз Нар diamonds 
aud English tailor made aults, will cer- 
teinly muas inm, aud we congratuisle Iba. 
Mexicana who ere going to be Irealed 
хо some of the Doclor'e ellvery speeches 
and glowlng detalis of the cures be has 
performed. 

Amoug Ihe features of the Doctora 
пож 18 tbe femsle bend, which has been 
Swed ont with elegant costumes and ail 
ver plated laatrumenta — This ia the 
ага reason these grle have been jollied 
luto traveling for glory, bul this time 
they,wall heve alt kioda of dismouds t?) 

‘The Doctor ia excessively fond of both 
the wirle вый diamande, and it ia bard 
for tim to part with vithar, „ 


A FEW OF OUR MANY NEW STYLES ОЕ 


Fair Bills, Racing Posters, Balloon Lithographs 


Secretaries of Fairs end ВШ Posters can obtain a Complete Set of Samples FREE OF CHARGE Address the 


LITHO. CO., 


Donaldson @incinnati 


wmm тон awe DONALDSON summ GINGINNATI waima ron oaazcave 


\ 


` Has induced us to get up another, which is even 


Blliboard Advertising. 


The great success of the. 


“SAY” POSTER 


better. It is the 


SYESI” 


Poster, belng a one-sheet, with figures on either 
side, reading tn centre, can also be used as TWO 


HALF SHEETS. 
APPROPRIATE FOR ANY BUSINESS. 
Write for circular and sample. 


HENNEGAN & CO. 


‘EVANSVILLE, IND. IND. 
Population 75, 000 


Finest Bill Posting Plant 
in the South-West. ` 


More Boards and the Best Located of any City in the Country. 
We know the value oi advertising and always strive for results, 
In making up your hst, don't forget Evansville. 


F.M. GROVES, 


BIL.L. POSTER. 


Poster and Commercial: Printers, | "7775 tn 


CINCINNATI. OHIO. 


DITUANA ZUJA 
12 artow ков. Minctrets. 


“Greater, Grander Than pee 
DOUBLE - IT* - FORMER - SIZE. 


Permanent Address, DONALDSON LITHO, CO , Ciacinaati, 0. 


PwC TEC LoL Ea +++4454 4 
рамо 


ВШ 
Poster's 
Brush. 


Copper bound and steel riveted. Manufactured 
expressly for the Donaldson Lithographing Co., and 
quaranteed the most durable brush on the market. 
Price, each, $3.75 |? ineh..... fe per aoza, $40.00 


" ^ 325 "EIE 29.00 


СИСТЕ sov =з е = 


SEND CHECK WITH ORDER. 


The DONALDSON LITHO CO. 
CINCINNATI OHIO — - 


GPNERAL WESTERN OFFICES, 


Leander Richardsons Dramatic News 


DONALDSON LITHO. CO. BLDG., 
а, РЕН CINCINNATI, ОН!О. 


ea! im 
prem Rates. Zhe. ate Hne. 


32.00 


Cincinnati 


| FAIRS 


The Queen City at 
manent exchange. end к reliable dramalic, musical 
variety agency. 


-Amusement- Adency, 


last boasts of a solid and per- 


Supplied ня 
First-Class Books Artists IN Ai Lings. 

FURNISHES TALENT FOR ALL CLASSES OF ExTaRTADIUERT 

mune Reragsents Tax LrADINO AMERICAN DRAMATISTS. 
Pravs AND Parts ТҮРЕ WRITTEN TO ORDER, 

АТВ Rusaxirwrs THEATRES AND Oraxa Houses. 

WM, AO'MALLEY, Mgr, Donaldson Litho. Со, Bldg, Cincinoati, 

^ For Information ва Washington TH ae 


ADDERSE. А 
MONTAGUE & McHUGH, Falrbeven, Wasb. 


When you waite, mention Buibeard Advertising: 


DISTRIBUTING ? 
OH YES! 
AND BILL POSTING. 


REESE xe 1 LONG, 
22000 Peputation, SCRANTON, РА, 
‘whan you weite, meation Батага Advertising. 


| CEDAR SHINGLES |WELL-- ' 


Most Bill Posters do. 
Getting the best of Stands, 
hiring good talent. putting 
plenty of money Into the 
enterprise. 

With brains and a place to 
fill they should make ә 
success of the business- 
There are many who do 
all this. and then waste it 
all by not advertising in the 
right papers: those which 
circulate xmong the people 
whom they need znd who 
need them 


The Homicis Bey? Friend |HOW 


E3 et Tire Boye “© Санан DO 
THE HOMELESS BOYS’ FRIEND, T H EY 
m Cincinnati 


Sycamore Street, 


When yon write, mention шаг advertising. 


QUT NT 


CIRCUS АВЕ, 


ВМО? 


Often they fail to succeed 
tor want of that publicity 
which rdvertising in 


SS: BILLBOARD 


ADVERTISING 


Would яме them: 


